WILLGROUP
CREDENT




ABOUT US

We are a trusted agency specializing in event management, with over 5
years of experience in communication and creative design. We have a
strong focus on organizing

particularly in the healthcare and pharmaceutical industries.

Backed by a team of experienced professionals, WILLGROUP delivers
— from strategic consulting and content development
to design, production, and on-site execution — helping brands stand out,

stay relevant, and effectively achieve their communication goals.

WILLGROUP

your marketing partner
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CASE STUDY - CLIENT: GLUCERNA

HOI THAO KHOA HOC

G DAN THUC HANH TU VAN DINH DU
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diabetes patients with their diet, was a collaboration between

Glucerna and Abbott. The event took place during the VADE TP. Ho Chi Minh, ngay 16 thang 6 nam 2024

2024 conference. To ensure the event was professional, Khach San New World | 76 Lé Lai, Bén Thanh, Q.1 | 8:30 - 12:15
engaging, and visually cohesive, a unified Key Visual was

created as the foundation for all event designs.

e
=
Focus on scientific accuracy J . ‘ \
Visualize data and metrics Nl
Use a logical and easily accessible layout '
Ensure consistency across all event materials to
‘\,

P e

strengthen brand recognition
Create a memorable experience that effectively
communicates the key messages of the event

1,1% HbAIc' NGUY CO BIEN CHUNG

. Concept design
e Key visual
e Main wall, Standee, Innovation
e Booth design
e Backdrop
. Video edit
Storyboard
Footage
Animation
Background music & Sound effect




Main wall

) =]
Keyvisual @ | @ = Standee et
Abbott Abbott. TU VAN DINH DUGNG CA THE HOA

CHO BENH NHAN DAI THAO DUONG

@& ‘ .
bt HOI THAO KHOA HOC ) lucerna
HUONG DAN THUC HANH TU VAN DINH DUGNG B T D T v e,

CA THE HOA CHO BENH NHAN DAl THAO PUONG ‘ L Somnouono wove AT I

BiNH BUONG DAY B, CAN 061
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Hard Innovation
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Xem video tai ddy: https://www.youtube.com/watch?v=GitsmMJjdFc

Concept development - GLUCERNA t-DNA ] <I>



http://www.youtube.com/watch?v=GitsmMJjdFc
https://www.youtube.com/watch?v=GitsmMJjdFc

CASE STUDY - CLIENT: GLUCERNA HO| THAO KHOA HOC

~ DINH DUONG DIEU 1
o ; CHO BENH NHAN PAI THAO PU

Symposium on Nutritional Treatment for Inpatient Diabetic ;

Patients is a scientific conference organized by Abbott in : ) Pa Ndng, ngdy 3 thdng 8 nam 2024
collaboration with VietSPEN, to be held in August 2024. ) . .

The event focuses on providing in-depth scientific information,

updating the latest research, and sharing experiences on the

role of nutrition in blood glucose control and improving the

quality of life for inpatient diabetic patients.

Provide in-depth scientific information on nutritional
treatment for inpatient diabetic patients.

Update the latest clinical knowledge on how
nutrition contributes to controlling blood glucose
levels and improving quality of life.

Develop a professional and cohesive event identity
to enhance brand recognition and engage healthcare

professionals (HCPs).

Concept design

e Key visual

e Main wall, Standee, Innovation
Video edit

e Storyboard

e Footage

e Animation

e Background music & Sound effect



Keyvisual Video event

¢ Standee
SVietspen HOI THAO KHOA HOC a
_ DINHDUONGPIEUTRI e

CHO BENH NHAN DPAI THAO DPUONG NOI TRU

Da Néng, ngay 3 théng 8 nam 2024

Glucerna
Lam 'h(.‘ nao hO fro [}Enh ﬂhuﬂ -
\ ; HA DUGNG HUYET TRoNe KA UC DUONG uvéy

u . g4y ‘g - G SENINASIAN DA THAD DLCNG N VN HOANG Muc ey
dﬂl 'l"!(l() (1'.](}!‘.5] nol vien kxem soat

Qnm Giup &n dinh duang huyét!

@‘g Gitp giam nguy co bién ching'
i, Dinh duéng chuyén biét
(S“ cho dai thao dusng

givp giam chi phi y 12

TRONG NGAY SAU 4 TuA-+

16t duong huyét, ngan ngua
bién ching va cai thién chat luong
cudc song sau xudt vién?

wret

o SUONGHUTEL g,

S DiNH DUONG O

IH DUGNG HUYET
DUGNG DAY DU, CAN BGI

Xem video tai déy: https://www.youtube.com/watch?v=HPnLWhgZ9Uo
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CASE STUDY - CLIENT: PEDIASURE

& L
Ped‘iaSu.re Symposigm, or'ganized 0)Y the_ Vietnam Pediatric LQC’ D~A N H G IA -
ceraning evatting,and improwng maston or chldren, INH DUONG CHO BENH NHI

aiming to enhance the health and growth of children in Vietnam. KHéE VA TAM VOC TRE EM V|ET NAM .
! j L+ B

REQUIREMENTS:
CHAMPIONS oF

e To showcase the brand’s shift towards child growth,
focusing on children’s nutritional needs and growth support. | Chi Minh. ngay 01 thang 12 n&m 2024
To design the Main Wall and Standee that effectively
communicate the concept of child growth, aligning with the
overall brand image and event theme.
To create an interactive experience at the event using the
booth design and key visual elements to engage the
audience effectively.

1. Concept design
e Key visual
e Standee, Innovation

e Booth design

e Backdrop G R O WT H
2. Video edit

e Storyboard NANG CAO SUC KHOE & TAM VOC TRE EM VIET NAM

e Footage

e Animation
e Background music & Sound effect
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SANG LOC, DANH GIA
VA CAN THIEP DINH DUGNG CHO BENH NHI

NANG CAO SUC KHOE VA TAM VOC TRE EM VIET NAM

TP. H& Chi Minh, ngay 01 thang 12 nam 2024 i‘

————————————— -
CHAMPIONS oF PediaSure® vsi hon 20 nghién ciu lam sang ching minh Bd sung PediaSure’ giam thai gian ndm vién, cai thién chiéu cao

G R OWT H gidp tré tang trudng rd rét vé chiéu cao - can ndng - siic dé khang va giam ti lé thip coi & tré
n

NANG CAO SUC KHOE & TAM VOC TRE EM VIET NAM
>20

86 sung dinh 6uBag dung ubng (ONS)
rén 16 a3 vign upe chang minh gicp [CH G sl e S SRS Gibm t g thp ol

GmThoiGian  Gidm CNIPh

Nim Vign Nim Vign

>3000..u

THAM GIA NGHIEN COU

>35 Héﬁ‘.en cou

B4 sung dinh dudng dudng uéng (ONS) Cai thign chidu cao sau 6 thing Gidm ty 14 thip coi

. RN THE trén tré ndm vign duge chung minh givp

@ 9 p<0,05
Gidm Thai Gian Gidm Chi Phi ” 00
Nam Vign Nm Vign P »
x = i

2

SANG LOC, DANH GIA

VA CAN THIEP DINH DUONG
NHI

NANG CAO SUC KHOE VA

TAM VOC TRE EM VIET NAM

An pham

b

Xem video tai ddy: https://www.youtube.com/watch?v=SIEHHIbNxzQ

Concept development - PEDIASURE Symposium LR P BN <I>
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CASE STUDY - CLIENT: GLUCERNA GIUP Klé M So AT DU|
TRONG KHO/

$ <
Design Key Visual (KV) focusing on two main messages: : . } GAN
e Help reduce HbA1c by 1.1% after 6 months aie ¥ ( ¥
e Control blood glucose within the target range for about
90% of the day
KV used for upstream channels, ensuring scientific clarity while — ; St
being appealing and easy to understand for consumers. AN T 45 5 NN : Khi Két HOp Vé

1.Product KV
e Highlight the main benefits of the product, such as
blood glucose control, HbA1c reduction, and reducing
the risk of complications. Use powerful visuals like
arrows or blood glucose lines, with color accents to
enhance scientific and visual appeal.

2.Thematic KV
e Use talent images to inspire and motivate consumers.
Showcase a healthy, active, and positive lifestyle,
consistent with the Glucerna brand'’s direction. Talent
appears in a real-life setting, showing a connection
with the product, adding credibility.

T TOT DUOGNG HUYET* O A
¥ DU VA CAN DOI -

T R

HUONG
Developing Product Key visual and Thematic KV

ong huyét thip.

130 dudng bao g&m ché do an, tap thé duc va thuéc theo chidinh.



Glucerna -
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Design Key Visual - GLUCERNA Lol <I>




CASE STUDY - CLIENT: DIAG

Diag is hosting a scientific conference on “Advancing the
Application of NIPT Using NIFTY® Technology in Prenatal
Screening,” providing healthcare professionals (HCPs) with
the latest insights and updates on non-invasive prenatal
testing. The event highlights the role of NIFTY® technology
in improving accuracy, safety, and efficiency in detecting
genetic abnormalities, supporting a more comprehensive
and modern approach to prenatal care.

e The event’s key visuals are consistently designed to
highlight the theme of NIPT with NIFTY® technology in
prenatal screening.

It will be held in a hybrid format, combining in-person and
online participation to broaden reach and foster expert
discussions.

Professional Media & Livestream

Audio & Lighting Setup

Venue Arrangement

POSM Production

Technical Support & Program Coordination

e Over 600 doctors registered for the event
e More than 300 doctors joined online via Zoom
e Over 300 guests attended the event in person
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\ Organizing the DIAG 2025 Event WILL EVENT <l>
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CASE STUDY

Ho Chi Minh City Dermatology Hospital, in collaboration with Redo
Marketing Vietnam, successfully organized the scientific

conference “New Trends in Comprehensive Facial Rejuvenation
with Hyaluronic Acid.”

Event Date: February 24, 2025
Venue: Capella Gallery Hall, Ho Chi Minh City

Media Services

Audio & Lighting Setup

POSM Production

MC

Technical Support & Program Coordination
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\ Organizing the Redo Marketing 2025 Event WILL EVENT <l>
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CASE STUDY - CLIENT: DIAG

’.
Abbott Blag
Diag is hosting a scientific conference on "Optimizing Risk
Assessment and Comprehensive Management of

Cardiovascular Diseases;" providing the latest medical HOl NGHI KHOA HOC
updates and optimal solutions in diagnosis and treatment
for healthcare professionals (HCPs) in response to the

rising prevalence of cardiovascular diseases. TOI UU HOA . “H GIA NGUY co VA Q
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e The event's key visuals are carefully designed and
extended into various POSM materials to clearly convey
the conference’s cardiovascular theme.

e The event will be held in a hybrid format, combining both

BAO CAO VIEN

in-person and online participation to expand audience { i Glang i
! | i sy Huynh 5. BS. Lugng Cao Son : e
reach and foster in-depth discussions among experts. m;m’fvﬁ::‘é,,c,,i,,ﬁ; T o - Pho Truing Khoa No Tim mash aau ”,.';,'i:;,"mw,“‘:;,:“
€ ¥n chuyén mon & Do two - / Bénh vién Boi hoe ¥ Duoe TR HCM i

Professional Media & Livestream

Audio & Lighting Setup

Venue Arrangement

POSM Production

Technical Support & Program Coordination

5-12:00 | Ngay 07.12.2024

side Hotel - 17 Ton Buic Thang, P. Bén Nghé, Q.1, TP. HCM

3 ’g chi CME dao tao y khoa lién tuc béi Hgi Tim Mach hoc Viét Nam
Over 600 doctors registered for the event

More than 250 doctors joined online via Zoom
Over 200 guests attended the event in person
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© 08:45-12:00 | Ngay 07.12.2024
@© Liberty Central Saigon Riverside Hotel - 17 Ton Bifc Thang, P. Bén Nghé, Q.1, TP. HCM

\ Organizing the DIAG 2024 Event \TNL';LUKEVFN_],T <l>




CASE STUDY - CLIENT: DIAG

The scientific conference on “The Significance of
Preconception Screening and the Latest Updates in
Cervical Cancer Diagnosis and Treatment” aims to provide
in-depth knowledge and the latest advancements in
obstetrics and gynecology, addressing the increasing
prevalence of reproductive health issues.

e The Key Visual is designed with the image of a “Pregnant
Mother” as the central theme, effectively conveying the
importance of preconception screening and cervical
cancer testing.

e The event will be held in a hybrid format, combining both
in-person and online participation to expand audience

reach and facilitate in-depth discussions among experts.
#Winnin

for patient JP

Professional Media & Livestream

Audio & Lighting Setup

Venue Arrangement

POSM Production

Technical Support & Program Coordination

e Over 1,000 doctors registered for the event

e More than 550 doctors joined online via Zoom
e Over 200 guests attended the event in person




Organizing the DIAG 2024 Event e EYENT <I>
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CASE STUDY - CLIENT: DIAG

The medical conference on "The Value of Hepatitis B and C Test
Panels in Clinical Practice" is organized to provide the latest
updates on hepatitis B and C for healthcare professionals
(HCPs) nationwide, addressing the rising prevalence of these
infections.

A visually striking and intuitive Key Visual is designed to
clearly convey the value of hepatitis B and C testing in clinical
practice.

The event will be conducted in a hybrid format, combining
both in-person and online participation to expand audience
reach and facilitate in-depth discussions among experts.

Key Visual & Event Collateral Design
Professional Media & Livestream

Audio & Lighting Setup

Venue Arrangement

POSM Production

Technical Support & Program Coordination

e Over 700 doctors registered for the event
e More than 500 participants joined online via Zoom

e Over 120 guests attended the event in person
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\ Organizing the DIAG 2023 Event Ll <l)



CASE STUDY - CLIENT: KienLongBank

KienlongBank successfully held its
Extraordinary General Meeting of Shareholders
(EGMS) 2024.

Event Date: October 26, 2024
Venue: Hanoi, Vietnam

e Media Services

e Event Audio Setup

e MC

e Technical Support & Program Coordination

o e eleas o

e w2 = LS ey
LIS | I
KienlongBank™
DAI HOI DONG CO DONG BAT THUONG NAM 2 =
Ha Noi, ngay 26 thdng 10 nam 2024 " s




KienlongBank's'
DAI HOI PONG CO PONG BAT THUONG NAM 7~ '

Ha Néi. ngdry 26 théng 10 ném 2024

T6 chuc su kién tron goéi

Extraordinary General Meeting - KienlongBank WILL EVENT <I>



CASE STUDY - CLIENT: DIAG

The Launching Ceremony of the "Pathology and Cytology
Laboratory" at Diag Medical Center

Event Date: November 11, 2024
Venue: Diag Center, 414 Cao Thang, District 10, HCM

Media Services

Event Audio Setup

POSM Production

Door Gift Production

Technical Support & Program Coordination



b - Diagi | -
LE KHANH THANH

PHONG XET NGHIEM
GIAI PHAU BENH & TE BAO HOC

TP 10 Gl AV, Ngdy 11 1héng 10 i 2024

. PHONG XET NGHigy
GIAIPHAUBENH& TER' (S

TP. HO Chi Minh, Ngay 11 théng

\ Launching - Diag Lab WILL EVENT <l)
6 chuc su kién tron géi



CASE STUDY - CLIENT: KINGLANDS

The Official Partnership Signing Ceremony between

Kinglands Joint Stock Company and its strategic
partner Jizoku Japan

Event Date: March 25, 2025
Venue: Kinglands Headquarters - 185c Le Quang
Dinh, Binh Thanh District, HCM

Media Services

Event Audio Setup

POSM Production

Technical Support & Program Coordination
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\ Cooperation Signing - KINGLANDS WILL EVENT <l )
T chic su kién tron gé
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CASE STUDY - CLIENT: VF LAl XUAN THINH - . . -
oo ve [ 1
LE KHAI TRUONG \

INTRODUCTION: ACUrA HANG XE MAY DIEN VINFAST LAL XUAN TH!NR
The Grand Opening Ceremony of VINFAST Lai : ‘
Xuan Thinh Electric Motorcycle Store — the official 3 NGAY 19.03.2025 =
distributor of Vinfast electric motorcycles. . == . 657-659 PHAM THE HIéN, PHUONG

E4

—
-

Event Date: March 19, 2025
Venue: 657 Pham The Hien, District 8, HCMC

Media Services : ( f -
Event Audio Setup w L ; ‘w
POSM Production o 10 a2 R A
Lion Dance & Dragon Dance R g it i3 &\ \
MC & PG Services : : ‘

Technical Support & Program Coordination

.0

o’
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PACUA HANG XE MAY DIEN VINFAST LALXUAN THINE
NGAY 19.03.2025 -

" LE KHAI TRU’O’NG i

U'A HANG XE MAY DIEN VINFAST LAI XUA THINl
NGAY 19.03.2025 d

iy

— . . PN .
\ Launching - VF Lai Xuan Thinh WILL EVENT <l)




CASE STUDY - CLIENT: BAMLAND

The Grand Opening Ceremony of BAMLAND Joint Stock ‘
Company — operating in the real estate sector.

' mAN BAMLAND

H& Chi Minh, ngay 5 thang 3 nam 2025
, oL

N

Event Date: March 25, 2025
Venue: BAMLand Company - The Global City, Thu Buc City
Number of Guests: 200 guests

Media Services

Event Audio Setup

POSM Production

MC & PG Services

Lion Dance & Dragon Dance

Technical Support & Program Coordination

x




LE KHAI TRUONG
>HAN BAM

5 thédng 3 nam 20

\ Grand Opening - BAMLAND Ll <l)
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CASE STUDY - CLIENT: JOHNSON'S BABY MmO d

With the “Vuon wom da sira” Activation Project, Johnson & Johnson
aims to design a professional, captivating 3D booth to communicate the

message of its Johnson's Baby Sita & Gao Shower Gel product line.

AN

MESSAGE: ; ) SV Tomayeas I
“10x tinh chat dudng am tir sira & gao e ‘ : : }
BAO VE & NUOI KHOE LAN DA BE TU'LAN TAM DAU TIEN” = , R T

The concept revolves around creating a baby skin care nursery infused P-. I \ ’ ) Aol k F
with the nourishing power of milk & rice, featuring a green and white et v . !
color scheme as the primary theme. 1 B Yy - N O <

Area 1: Chuyén c8 tich vudn uom i
Area 2: Hanh trang ca ban trudce khi wvom sira

Area 3: Bi mat dudng chat diéu ky

Area 4: Khu vudn uvom da

Area 5: Nha kinh vuon vom bé

Minigame Area 1 — Kham pha lan da bé

Minigame Area 2 — Kham pha sita va gao
Main Stage



T chuc su kién tron géi

\ 3D Exhibition Booth Design - JOHNSON’S BABY WILL EVENT {l)



N CASE STUDY ILLakote

Key visual Storyboard

N
Wm/mw}y / Y
h baby < baby

Introduction:

“Vuon Uom Da Sira” is an interactive game designed for event guests, aimin‘ . - <
to convey the message of a body wash product enriched with CBUC MUJI‘.G ME
DA UGCM VUGN DA SUA
rice and milk — two ingredients that help moisturize and soothe babies’ : N 4 THANH CONG
delicate skin.
= _TUGI SUA'GAO SAO CHo
Message: CAC BONG HOA'DEU CUry,

Game experience

-}oﬁl’_.gvd\ 6

Xem video tai déy: Link


http://www.youtube.com/watch?v=dWFgN1tRbEo
https://youtube.com/shorts/dWFgN1tRbEo?si=ZfvDIb2F4t1gc-Ew

CASE STUDY - CLIENT: OPTIBAC

R

Docquity, as a key sponsor at the Vietnam Obstetrics :
Conference 2024, wanted to design a striking 3D booth j Optlbac o \&;

————

that showcases the brand and attracts HCPs. The event
introduced the Optibac Baby Drops and Optibac Babies ’ 2 101 NGHI SAN PHU

& Children products to help promote and strengthen Thic
immunity for children & KHOA VIET PHAP 2024

The booth design is simple yet inviting, creating an open
space for visitors to engage. The primary color tones are
blue and pink, representing the two main products:
Optibac Baby Drops and Optibac Babies & Children.

cha me tin
dung nhat tai
Vudng quéc

The booth features interactive elements like a Lucky e
Draw and Kahoot Game to engage visitors and spread tl
brand awareness about the products. Fistaa rienaIy Bactiia

Check-in area
Product display area

Lucky Draw

Kahoot game

Product information TV screen




HOI NGHI SAN PHY
KHOA VIET PHAP 2026

Optibac

Trusted friendly bacteria

T6 chic su kién tron géi

\ 3D Exhibition Booth Design - OPTIBAC WILL EVENT <I )



CASE STUDY - CLIENT: LISTERINE

At the beginning of 2025, Listerine launched an advertising campaign X,

' ; A, T
utilizing 3D OOH technology to deliver the message: X ' -7 RN
. B b u = \
"5X Giam Mang Bam - Khoang Miéng Sach Toan Dién." = R D >
" g
This campaign highlights the benefits of two product lines: Y ; \: & L
Listerine Cool Mint - for long-lasting fresh breath. ¥ ;(_' &)
Listerine Total Care — comprehensive protection with 10 benefits in 1. ( dyp i~
S “’:\“/
The campaign leverages the mascot of the 2025 Year of the Snake \ d ' 5 /_/
(At Ty) with a cute and friendly design, enhancing audience _ j 7
engagement and effectively communicating the message of Y, AP
comprehensive oral protection through an impressive OOH format g oo unoe { g 2
featuring Listerine Cool Mint & Total Care. o 5 @
A -
: - . N ey %

Key Visual Development : e C?"

Concept Ideation, Creativity & Storyboarding I_ISTERINE I_ISTE RlNE - o 7

3D Modeling: Snake, Listerine bottles, teeth, toothbrush INT TOTAL CARE g*,.z -5

Texture & Material Design = .

3D Graphics Simulation of Water Movement Pt

Lighting & Polishing = 2 4T o ’ v i

3D Rendering S »| J 10N - ' s
Post-Production & Video Editing “ - ... % : . QN

& 2 o , T50n. @ C e TN SRR

Vi PP

0.0.H LED Nguyén Hué D V& wmbes
0.0.H LED B&n Thanh s _,.‘-f s

0.0.H LED Nguyén Trai
0.0.H LED Nam Ky Khai Nghia



Storyboard

92 rs
MANG BAM Xem video tai day: Link

KHOANG MIENG SACH TOAN DIEN

HOAN THIEN BON TAN NIEN f‘ ) \J 4
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Xem video tai day: Link

\ 3D Product Animation Video - LISTERINE WILL EVENT {')

Xem video tai day: Link

Té chuc su kién tron géi


https://www.youtube.com/watch?v=ulX-7i0ln7o&t=2s
https://youtu.be/e3zeaHcRsDc
https://youtube.com/shorts/b_9rtrEPAAU?feature=share

CASE STUDY - CLIENT: GLUCERNA

CHi VOI
The Wolf 2.0 program by Glucerna aims to engage customers Ba nco the d € da
through a reward point system via QR code scanning. It helps users
understand how to participate and fully utilize the benefits of the

program. The project focuses on creating instructional videos to b g Husng dan quét ma QR
ensure clear and engaging content delivery.

7

4
. BUC
_ ’:(o% '/
e Clear Communication: Guide users through the process of N\ « oo dihe
earmng.reward points step by step. . . . Can phantich A— N
e User-friendly Interface: Create an animation and visual design <o thé Kachi todn than k b: Click “Que

QR ngay” dé

that makes it easy for users to follow and interact with.
e Brand Consistency: Use Glucerna's signature colors, design, and
visuals to maintain a strong brand identity.

Storyboard
Design screen

QUET MA QR NGAY

Cam bién theo ddi

Animation dudng huydt lien tye N&i chien mint

Background music & Sound effect

-C-295-24
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TiCH DIEM DOI QUA ™%

— h
Thye phém dinh duéng y hoc Dja Chi: 56 259/8/38, Quéc Lo 51, KP.1, P. Leng Finh Tan, Thinh

02 Ngo Doc K P. Bia Ngha, Q.1 TP. Hé Chi
321 Kim M3, Ba Dish, Ha

Xem video tai diy: https://www.youtube.com/watch?v=U-FATX3nLhO0

T6 chuc sy kién tron goéi

3D Product Animation Video - LISTERINE WILL EVENT <| )


https://www.youtube.com/watch?v=U-FATX3nLh0

N CASE STUDY

Brief:
For Vu Lan campaign , Glucerna (downstream channel) launched a new POSM design with a
focus on rose imagery — symbolizing Vu Lan's filial piety.

TRAO QUA CHUC SUC KHOE
TRON TAM LONG TRI AN

"CUNG CAP 6
NANG LUGNG CHO
HOAT DONG BEN BI £

TRAO QUA CHUC SUC KHOE

‘n:mueu P TRON TAM LONG TRI AN

""_4x X

CAN NANG'

1 E NG IURIKIEMISOAT,
: DUONGCYHUYE

TRONG KHOANG MUC TIEU GAN

90

THOI GIAN TRONG NGAY

p o o GIUP KIEM SOAT

WILLGROUP

your marketing partner

e Design to optimize Glucerna’s brand recognition at the point of sale.
The POSM needs to ensure consistency with Glucerna’s brand
message according to guidelines.

e Create unique, attention-grabbing shapes that attract consumers at
the point of sale.

: ‘35'\ DUOGNG HUYET

TRONG KHOANG
MUC TIEU Oo/
GAN °

Nhan hiéu dinf
dudng cho N

fugccic Chuyin gia dioh 6909

HOA K




N CASE STUDY

WILLGROUP

Leaflet
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'DUGC CHUYEN GIA DINH DUONG HOA KY KHUYEN DUNG
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Khing nslint

(Glucer!

‘GLUCERNA BUGC CHUNG MINH LAM SANG GIUP.
M 1.1% HbATe SAU 6 THANG™

Nghien ci khoa hoc cho thly
Gidm 1 HbAte gidp gidm nguy ca bidn ching!
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Glucerna
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3YEU TS CHINH
gidp kiém soat tot dusng huyét

ma nguai méc dai thao duong can tuan thi

Thuse

KIEM SOAT

200m1

BUA PHY BUA CHINH

Note pad

your marketing partner

Brochure

Glucermna

‘GIOP KIEM SOAT T6T DUONG HuYET™
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Tud GLP-1

TAC DUNG CUA GLP-1'

the gan rong ngby
Khi it hop v <an thidp 11 sing

Tang tiétinsulin

$ Gidm cém gide thém an
e Cham lam tréng da day

CAM HUNG SONG KHOE,
BAT DAU TU BAN



THANK YOU

Call: 078 444 5999
Website: willgroup.vn
Email: trung.le@willgroup.vn




